
The leader in a high  
growth industry

Development 
The online gambling market developed in 
the mid-1990s, initially with online casinos 
and then with the launch of online poker 
in 1998. In 2015 the total online gambling 
market, defined by H2 Gambling Capital 
to include casino, poker, bingo, sports 
betting, skill based gaming and lotteries, 
was estimated as having gross gambling 
revenues (“GGR”), being amounts staked 
including bonuses but less prizes, of 
approximately €35.0 billion (2014: €32.4 
billion), an increase of 8%. 

Portugal, Switzerland and Sweden. In Latin 
America, Mexico is due to introduce further 
regulations (with Playtech already well 
established in the country with Caliente) 
with Uruguay, Peru and Brazil considering 
their positions. Finally, in Asia, the Philippines 
is making positive progress with Laos, 
Cambodia and Thailand potentially  
looking to follow.

Mobile
The number of mobile devices in use grows 
every day, and increasing numbers of players 
are choosing mobile sports betting and 
gaming for the convenience it brings.

With over 350 mobile developers, Playtech 
is at the forefront of mobile development. 
In 2015, 21% of Playtech’s revenues were 
generated from mobile, up from 16% in 2014.
 
It is forecast that mobile interactive gambling 
will enjoy a compound annual growth rate  
of 17% between 2015 and 2018.

The global online market continues to 
benefit from the transition of land-based 
revenue to online revenue, regulation, 
improved broadband penetration and 
capacity, faster mobile data transfer rates, 
improved smartphone penetration, a 
growing number of market participants, 
and greater acceptance of online gambling 
as a mainstream leisure pastime along 
with increased marketing expenditure 
by operators through a wide range of 
marketing channels.

Regulation
The regulation of online gambling can be  
a catalyst for market growth, depending on 
how the regulation is enacted, which product 
verticals are permitted by the regulator and 
the tax rate introduced. This combination of 
factors determine whether online gambling 
is likely to be commercially attractive in the 
longer term. 

As markets move from a .com to a 
regulated regime, there are expected to be 
notable opportunities together with some 
uncertainties through the transition period.

Although it is obviously difficult to predict 
the exact form and timing of any regulatory 
progress, there are many countries which 
may regulate over the coming years. Across 
Europe we are seeing a number of markets  
at various stages of the regulatory process 
including the Czech Republic, Holland, 

According to H2 Gambling Capital, the total 
online gambling market is expected to grow 
at a compound annual growth rate of 10% 
from 2015 to 2018. 

Market size by geography
Data from H2 Gambling Capital shows 
that in 2015 the largest online market by 
player location was the United Kingdom, 
which accounted for just over 16% of the 
overall interactive market. China and Japan 
follow with approximately 12% and 11% 
respectively.

Convergence of online  
and land-based
A significant industry trend is the growing 
convergence of land-based and online 
market segments. This is principally as a  
result of many new entrants in regulated 
online markets being existing land-based 
gaming, betting and lottery operators, who 
already have a substantial local presence, 
well-recognised brands, existing player 
databases and are familiar with the local 
regulatory environment.
 
Historically separate in their philosophy and 
systems, there has been a fundamental shift in 
both segments towards common techniques 
for player attraction and retention, such as 
VIP levels and loyalty schemes. Operators are 
becoming more aware of the importance 
of player retention and of incentivising the 
player on an individual basis regardless of 
channel. The retention of players and the 
ability to cross-sell them on to other products 
provides an opportunity for operators, but 
also presents substantial technical challenges 
for them.
 
Playtech has focused much of its recent 
development efforts on ensuring that  
it is able to deliver functionality, player 
management and content across the full 
range of distribution channels, and to 
capitalise on this trend of convergence.

Of the total global online market, Europe is 
estimated by H2 Gambling Capital to be the 
largest segment, comprising approximately 
47% of the overall market, and is forecast  
to grow at a compound annual growth  
rate of 13% from 2015 to 2018.

 

Our Gaming division
Market backdrop

The online gambling market

Drivers of market growth

10%
Forecast compound annual growth of the 
online gaming industry from 2015 to 2018
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Global online gambling market 2015  
by region

 Europe: 47%
 Asia/Middle East: 30%
 North America: 13%
 Oceania: 6%
 Latin America/Caribbean: 2%
 Africa: 1%

€35.0bn

Maintaining and extending  
our leadership
The single most realistic alternative to 
outsourcing to Playtech is for operators 
to utilise their own proprietary platform 
together with proprietary and third party 
software, which while currently accounting 
for around 30% of the total online gambling 
market, Playtech believes is an increasingly 
unsustainable model.

Playtech enjoys significant scale advantages 
by being able to leverage operating and 
development costs of more than 130 
licensees, including the top 10 European  
and UK online gambling operators.

Playtech’s strategy is to offer all product 
verticals across all distribution channels on 
an integrated platform that offers a single 
wallet and sign-on. Playtech is also the 
only supplier that can offer sophisticated 
marketing and operational services to  
drive player acquisition and retention via  
a modular range of flexible approaches  
from a full turnkey solution to equity joint 
ventures or structured agreements. This 
enables operators to offer their players  
a true omni-channel approach across  
land-based/digital/mobile channels, 
providing the ultimate player experience.

Barriers to entry
Scale
The rapid growth and increased scale of 
Playtech has enabled the development of  
a superior platform, more relevant software 
and more products than other suppliers. 
New B2B operators or licensees are not 
able to undertake significant product 
development as they lack economies of scale. 
This is even more apparent in new channels 
coming to market such as mobile, or new 
products such as virtual racing. Games such 
as bingo or poker rely on liquidity to satisfy 
player demand. Networked casino games can 
also provide significant jackpot opportunities.

Technology
The Playtech operating system is agnostic, 
allowing upgrades and new features to 
be rolled out to every operator from a 
single platform. This enables all operators 
the benefit of a more advanced offering. 
Playtech’s R&D costs vary from year to year, 
but are typically around 17% of overall 
software revenue. This development cost 
is shared across the licensee base, and the 
revenue share model offered by Playtech 
is cost effective when compared to self-
development, and allows licensees to remain 
at the cutting edge of the market. Operators 
also benefit from product development 
through two-way feedback with Playtech.

Leading the competition

Experience
As Playtech’s scale has increased over  
the 16 years since its incorporation, its 
knowledge, expertise and offering in all 
markets have enabled operators to grow 
their businesses and to diversify into new 
markets more quickly.

Liquidity
Playtech offers greater liquidity in the bingo 
and poker markets, and can provide high 
progressive jackpots for casino players.

Services
Other barriers to entry are Playtech’s 
expertise in the services environment 
(marketing, hosting and affiliates) and 
increasingly longer-term supply contracts 
and established relationships with licensees.

Source: H2 Gambling Capital
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The building blocks 
of success

Our Gaming division
Strategy

The industry is moving towards locally 
regulated markets as governments see  
the implementation of gambling taxes  
and the sale of regulatory licences as 
significant revenue streams. Land-based  
and digital channels are converging as 
regulatory authorities issue gambling 
licences to land-based operators for both 
traditional and online offerings. Through 
being able to offer a full turnkey solution, 
Playtech is able to partner with established 
operators and new entrants to take 
advantage of these opportunities.

Playtech’s strategy of organic 
development, new business, 
targeted acquisitions, strategic 
agreements and joint ventures 
has enabled it to maximise 
opportunities created by  
the significant changes afoot  
in the online gambling industry.

1

Support  
organic growth

In 2015, Playtech’s licensees achieved 
organic growth of 16%, exceeding the 
growth of the underlying global market. 
The breadth and depth of Playtech’s 
offering enables Playtech’s licensees  
to run some of the most successful  
online gambling businesses.

Mobile gambling is one of the most 
significant growth drivers of the global 
online gambling industry. Playtech’s 
Mobile Hub has combined the established 
Mobenga mobile sports betting solution 
with other gambling products. This 
combination uniquely positions Playtech 
to capitalise on further developments in 
this sector. Mobile gambling is essential 
to Playtech’s future success and we have 
invested heavily to develop the next 
generation of products, maximising new 
functionality on tablets and smartphones, 
while continuing to roll out products across 
all mobile platforms, including Android, 
Apple iOS and HTML5.

 16%
Organic growth
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Extend our lead by increasing product, 
service and distribution capability

Attract new  
licensees

Playtech has enjoyed a successful 
track record of agreeing contracts with 
approximately five to ten new licensees 
every year, attracted by our market-leading 
product and service offering, the unique 
capabilities of the IMS and support for 
both established and new operators  
in regulating markets.

Playtech’s strategy as the leading technology provider in the online 
gambling industry, is to offer all product verticals across all distribution 
channels. Playtech invests to expand its offering to support its licensees  
with new technologies, avenues to market and products e.g. the Mobile 
Hub, virtual racing and casual gaming.

Cross-sell products 
and services

2

On average, Playtech’s licensees take a 
limited number of products. There is a trend 
for larger licensees e.g. GalaCoral, Ladbrokes 
and Paddy Power to leverage Playtech’s IMS 
and take more products from Playtech’s 
product suite, enhancing their cross-sell 
ability. Playtech also supports its licensees 
as they enter new markets e.g. Ladbrokes 
moving to Spain, Denmark and Mexico.

3

4

Improve quality  
of earnings through 
greater regulated 
market penetration

Playtech is focused on growing its  
presence in regulated markets, increasing 
the proportion of regulated revenue to  
41% in 2015 (2014: 36%). Future regulation 
will provide an opportunity to increase  
this proportion further and the Group 
continues to work on progressing in 
regulated markets.

5

Acquisitions  
remain key

Playtech has an outstanding acquisition 
track record, investing in new technology, 
exciting content, and new products. 
Companies have mostly been acquired 
on an earn-out basis, enabling Playtech to 
leverage its existing business and licensee 
base to create strong synergies. Playtech is 
focused on making further, similar bolt-on 
and larger acquisitions. Given the Group’s 
ability to generate cash and strength of its 
balance sheet, the Board is seeking strategic 
M&A opportunities to take the business to 
the next level.

6

See page 33 See page 20  
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Playtech ONE:  
Experience is everything

Our Gaming division
Platform and intelligence

Our omni-channel philosophy

Consumers today live and play  
in a world without limitations,  
and so do we.

A user’s experience should be 
the same no matter what the 
content, where it is accessed 
from, when it is played, or on 
whatever device they play on.

The industry term for this is  
omni-channel.

Only Playtech can deliver this – 
play any game, on any platform 
and on any device using a single 
wallet anywhere and at any time. 
This is what we call Playtech ONE.

Playtech ONE software allows 
an operator and its customers 
a seamless, anytime, anywhere 
experience across any product, 
any channel and any device 
using a single account and  
single wallet.

Playtech’s pioneering innovation 
has enabled licensees to bridge 
the retail-online-mobile gap, 
giving their customers what 
they want, when they want it, 
in any location or time and on 
whatever hardware they choose 
to use.

Operator results speak for 
themselves. We offer and 
enable them with all the tools 
and technology; they present 
their players with the ultimate 
gaming experience; and they 
generate record-breaking 
results.

The five pillars of omni-channel

Playtech omni-channel gaming  
– where experience is everything

Definition
The application of the same business 
strategy for all channels resulting in a 
consistent brand experience wherever and 
whenever the customer chooses to engage.

Wallet
ONE wallet, ONE view,  
ONE platform

Seamless wallet and balance 
management, payments,  
fraud, responsible gaming  
and compliance tools

CRM
Data driven in real-time

Automated data-driven,  
real-time, BI marketing  
tools and bonus engine

User experience
One way for seamless play

Seamless, responsive and 
adaptive gameplay across  
all channels and devices

Personalisation
Tailored player experience

Bespoke player experience, 
enabled by segmentation 
and supported by real-time 
communication tools

Content
All content, all channels,  
all devices

Play any product, across all 
channels, locations and devices

1 4

2 5

3
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Playtech Open Platform (POP)

 » Extensive games library

 » Best-performing games

 » Exclusive content

Playtech’s omni-channel Open Platform 
allows licensees access to more than 600 
of the industry’s most popular online and 
mobile in-house and third-party games  
at any time, across any channel and on  
any device.

The POP content library includes a 
comprehensive selection of classic slot 
games, multi-line video and premium 
branded slots from our own cutting-edge  
in-house studios, more than 100 mobile 
titles and content from 20 of the industry’s 
largest suppliers. All new POP titles are 
launched simultaneously across mobile  
and desktop. 

Playtech Web Platform

 » Full front-end customisation

 » Huge range of designs, tools 
and features

 » End-to-end Playtech products 
integration

Playtech’s Web Platform is an open 
framework designed to integrate content 
and deliver an unparalleled experience for 
operators and their players.

It allows operators complete control over 
site functionality and content, including full 
content management support and all the 
tools they need to customise their front-end 
solutions across any channel and device.

It features cross platform support (mobile, 
tablet and desktop), is fully integrated 
into Playtech’s industry-leading IMS player 
management system and other products 
and is fully optimised allowing a seamless 
offering and experience.

Web Platform supports a multitude of 
languages and markets and comes complete 
with full CRM and personalisation, reporting 
and analytics and player communication 
tools. IMS functionalities include cashier 
integration, personalised login and 
registration and cross platform bonus  
and promotions capabilities.

Key components include aggregation 
through one integration; bonusing across  
all content including third parties; on- 
going support; real-time content and 
competitor performance league tables; 
games development kit; multiple game 
integration frameworks; seamless third  
party wallet integration; single player 
account across all products; and data 
integration and warehousing and  
support for all gaming standards.
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Our Gaming division
Platform and intelligence continued

Information Management System (IMS)

 » Most powerful BI-gaming 
platform

 » Seamless games and platforms 
transition via single account

 » Full player lifecycle visibility 
and control

Playtech’s award-winning Information 
Management System (IMS) is the backbone 
of our omni-channel product and services 
portfolio, powering Playtech ONE, and 
offering licensees all the tools they need 
to manage their operations in the most 
efficient and profitable way.

IMS enables our licensees to access all  
the elements of our unique omni-channel 
capabilities allowing players to seamlessly 
transition across games and platforms via 
a single account and single wallet, while 
providing operators with simple third party 
integration and full visibility and control  
of the entire player lifecycle.

IMS unifies all Playtech products across 
all channels, including retail, presenting 
operators with a single account overview 
and allowing them to streamline and 
optimise marketing spend, maximise  
cross-sell and conversion potential,  
leverage player loyalty and value and 
increase revenues by automating key 
aspects of the player journey.

There is simply no industry equivalent  
to IMS – gaming’s most powerful  
omni-channel enabler.

Business Intelligence Technology (BIT)

 » Data-driven marketing tools

 » Fully automated BI software

 » Increases LTV and revenues

BIT provides new and existing licensees  
with superior innovation for their next stage 
of growth. Our unique data-driven, business 
intelligence marketing technology, exclusive 
to Playtech, significantly enhances player 
experience and drives licensee revenues  
by increasing engagement and loyalty. 

BIT revolves around a series of game-
changing features including:

The BI platform  
– complete operational overview
Enables day-to-day and high-level decision 
making by comparing key metrics against 
competitors.

Data driven marketing tools  
– the power of personalisation
Powers automatic CRM and personalises  
every major aspect in the player flow.

Playtech analytics  
– real-time decision making 
Real-time tracking and reporting  
to maximise player value and brand 
profitability.

Playtech optimiser  
– omni-channel personalisation  
comes to life
Real-time, easy-to-use personalisation  
and optimisation engine powers all  
of our offering across all channels.
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Data is arguably the single 
most powerful tool businesses 
have at their disposal today. 
However a large swathe of 
organisations are not using 
it effectively, if at all, and as 
a result, are missing out on 
millions in potential revenue.

Playtech came to this conclusion several 
years ago and, in the last two years, has 
developed a series of high-level and 
highly innovative data-driven marketing 
tools designed to enable our licensees 
to maximise their brand’s full potential.

Not only do we have the largest content 
portfolio in the industry, we crucially 
also have data stretching back many 
years from more than 130 licensees 
across multiple demographics and 
geographies which is able to provide  
us and our customers with cross-
industry benchmarks and intelligence 
that no one else can provide. This 
enables us to have a unique position 
and crucially, allows our customers  
to have a key market differentiator.

The main challenge is to educate 
existing, as well as new and potential 
operators across all channels on how 
they can leverage their current position 
and achieve greater results by using their 
data in more efficient and effective ways.

There are several factors that often 
convince operators to take data analysis 
and automated business intelligence 
technology seriously. The first is that 
for more established brands a large 
proportion of their online net gaming 
revenue – some up to 40% or more  
– is generated from customers they  
have had for many years. 

The second point that makes heads turn 
is that the vast majority of this wealth of 
data has never been used to maximise 
their profits. And thirdly, the cost of 
implementation and subsequently 
acquisition, is minimal to non-existent. 
Operators are simply implementing 
potential that already exists within  
their businesses.

Our highly innovative technology is live 
and providing operators with the tools 
they need to enhance the way they 
differentiate and create a significantly 
improved and personalised player 
experience and, as a result, creating 
additional value both for their players, 
their brand and their shareholders.

Simply put, there is no other company in 
the market today that is able to provide 
the tools designed to increase lifetime 
value, lower churn rates and improve 
the customer journey.

Playtech’s suite of automated modular 
tools, including Game Advisor; Churn 
Detection; Optimiser; BI Reporting; 
Smart Installer; Lifetime Value 
Prediction; Segmentation; and RTP 
Monitoring; is based on advanced 
algorithms and benchmarks against 
big data from customers with similar 
profiles, while all the information and 
data gathered, including marketing  
and CRM systems, is integrated into  
our award-winning IMS player 
management platform.

Since launching our Business 
Intelligence Technology we have 
achieved a series of excellent results  
and exceeded the expectations of even 
the most pessimistic chief executives.

Make businesses more intelligent

Our Game Advisor module, for example, 
improves the customer journey 
and ensures individual players are 
recommended games that best fit them 
using a fully personalised approach 
based on a player’s characteristics and 
behaviour. This has significantly increased 
average player value by 15% to 30%, 
increased the average number of sessions 
by between 7% and 17%, and seen the 
average session length extended by 
between 10% and 20%.

Meanwhile, Smart Installer tool enables 
licensees to increase conversion and 
prevent churn with each installer 
customised specifically to the 
requirements of each customer and brand. 
The installer has the capability to run 
marketing campaigns, survey players,  
run fully automated AB tests and more 
and has proved extremely successful 
increasing sign-ups by 69% and first  
time depositors by 16%.

Our business intelligence technology 
is designed to make businesses more 
intelligent and our customers are reaping 
the rewards. Now, it is up to others to 
realise their full potential.

15–30%
Increase in average player value

10–20%
Increase in average session length
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Our Gaming division
Products

Casino

Playtech live casino

 » Complete omni-channel  
offering

 » Best-performing content

 » Dual mobile-desktop launches

 » Complete omni-channel 
offering

 » Award-winning platform

 » Powered by innovation

Playtech offers the industry’s most extensive 
portfolio of best-performing omni-channel 
casino content and progressive jackpot 
network, delivering more than 500 of the 
most innovative and exhilarating titles  
across all channels, platforms and devices.

As part of our Playtech ONE omni-channel 
offering, our casino product allows players  
to access content anywhere, at any time  
and on any device through a single wallet 
and a single account.

Driven by our powerful IMS player 
management platform and data-driven 
business intelligence technology, Playtech 
casino delivers industry-leading in-house 
and rich premium branded games content, 
while our flexible Open Platform technology 
allows operators to access hundreds more 
titles which flawlessly integrate with their 
websites.

Our ongoing commitment to providing  
new and existing licensees with access  
to our leading content, powerful platform, 
and fully automated marketing tools and 
personalisation engine ensures operators 
are able to deliver the ultimate casino 
experience to their players. 

Playtech’s live dealer platform and products 
are designed to provide the most authentic, 
omni-channel gaming experience supported 
by a leading back-end platform that uses 
the latest business intelligence marketing 
technology.

Our extensive live product offering, manned 
by native-speaking dealers, includes all the 
casino classics such as Blackjack, Baccarat 
and Roulette in addition to innovative new 
variants including Unlimited Blackjack, Hi-Lo, 
Prestige roulette and Casino Hold’em.

State-of-the-art cameras broadcasting in 
premium HQ quality, the fastest streaming 
and highest up-time in the market, bespoke 
branding and individual training, all combine 
to establish the trust and loyalty associated 
with an enthusiastic Casino experience.

Our core focus revolves around unbeatable 
licensee service ensuring we outperform 
our competitors with our world-class 
omni-channel technology, features, user 
experience and dedicated support services.

The complete product suite
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 350
Playtech has a dedicated team of more  
than 350 mobile developers

Sports

Virtual sports

 » Complete omni-channel 
offering

 » BI-driven risk management, 
built-in algorithms and 
trading platform

 » Bespoke mobile solutions, 
platform, features

Playtech Sports delivers the complete  
next generation, omni-channel solution  
for any sportsbook requirement offering  
the ultimate experience for operators and  
their players.

Our sports betting platform is robust, 
secure, scalable, and integrates flawlessly 
with Playtech’s award-winning IMS and 
business intelligence technology, offering 
player segmentation and personalisation, 
and can be tailored to suit any size or type 
of operation.

Our fully flexible, powerful and highly 
reliable omni-channel platform is uniquely 
able to support any channel, any product, 
on any device, using one wallet and one 
account, enabling licensees to track, 
customise and significantly enhance  
a player’s journey.

 » Complete omni-channel 
offering

 » Unique simulation technology

 » State-of-the-art graphics

Playtech’s diverse and growing virtual 
offering combines the latest 3D game 
graphics with highly sophisticated 
simulation technology across a wealth  
of sports, including horse racing, tennis  
and football.

Our ground-breaking virtual features include 
exclusive full sports simulations and feature 
film motion capture technology allowing for 
the most realistic betting and gameplay the 
industry has ever seen.

Our virtual products enable players to bet 
within a familiar sportsbook environment, 
while also offering integrated odds, data 
feeds and bespoke in-game branding, 
promotions and tailored races, matches, 
games and promotional events.
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Bingo

Playtech poker

Retail

 » Complete omni-channel 
offering

 » Bespoke client and room 
variants

 » Largest games portfolio  
& network liquidity

 » Complete omni-channel 
offering

 » Innovative game features

 » Reliable back-end 
management tools

 » Complete omni-channel 
offering

 » Bespoke software & hardware 
solutions

 » Intuitive player management 
tools

Playtech delivers the industry’s most 
complete omni-channel bingo offering, 
allowing players to access and enjoy the 
same seamless, personalised experience 
across any platform, channel, and device, 
using one wallet and one account.

Playtech Bingo’s HTML5-only  
development delivers huge benefits 
including the management of a single code 
base; increased innovation, productivity and 
flexibility, amounting to providing a superior 
user experience.

We operate the industry’s largest and most 
innovative bingo networks and selection  
of omni-channel products, variants and  
side games, while the bingo client and  
room variants can be custom-built for  
any specific brand requirements.

Playtech offers an unrivalled omni-channel 
poker offering across all channels, platforms 
and devices, deployed on the industry-
leading iPoker network, the largest .com and 
regulated network of its kind in the world.

Our new poker client features the widest 
selection of game types with an extensive 
selection of table stakes and buy-ins 
allowing licensees to launch their own fully 
branded, customisable poker rooms, hosting 
multiple languages and currencies.

Through our award-winning IMS platform, 
the client is supported by premium back-
end management tools coupled with a 
powerful marketing system and services, 
allowing for targeted promotions, bonuses, 
next generation collusion prevention  
and detection tools and dedicated 24/7 
online support.

Playtech Retail provides the industry’s most 
complete next generation, omni-channel 
solutions for land-based venues, offering 
operators and their players the ultimate, 
seamless gaming experience.

Playtech Retail powers 40,000 terminals 
globally offering a full enterprise 
management system for land-based  
venues and providing licensees with 
complete operational control.

Using powerful back office management 
tools, the system provides operators with  
all the tools they require to successfully  
run and manage their businesses giving 
them full site control and control of their 
estate and player base.

These tools include player, content and 
multimedia management, rules-based 
rewards, jackpots, tournaments, bonusing, 
loyalty, cash desk facilities, responsible 
gaming, security and monitoring.

Our Gaming division
Products continued
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RAY signs multi-year 
exclusive Playtech deal 
extension

In February 2015, Playtech announced 
that Finland’s national gaming operator 
had signed a 20-year online contract 
extension, the longest deal in both 
companies’ histories following four 
highly successful years, generating 
year-on-year double digit growth.

From day one of the initial agreement, Playtech 
partnered with RAY to plan and launch Ray.fi 
offering the Finnish government-owned operator 
its entire online gaming portfolio. This included 
casino and poker games, a series of localised RAY-
branded exclusive games as well as an innovative, 
dedicated live casino studio launched in August 
2014. In addition, Playtech worked closely with RAY 
on a responsible gaming framework specifically 
designed and adapted in-line with Finnish 
regulatory requirements. Playtech also confirmed 
its commitment to support RAY in implementing its 
‘Mobile First’ strategy, as part of the organisation’s 
long-term vision, maintaining its position as the 
leading eCommerce website in Finland.

The 20-year agreement includes multi-channel 
gaming software, content and support across online, 
mobile and retail with an automatic renewal period 
of four years, and underlines Playtech’s commitment 
to regulated markets.

Finland’s national gaming operator will continue to 
enjoy access to Playtech’s leading-edge exclusive 
content including locally themed in-house and 
premium branded titles from major studios such  
as Paramount and Universal, giving the business  
the strongest and most complete offering available 
on the market.

Read more at www.playtech.com
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Our Gaming division
Services

A complete 
service offering

Playtech Turnkey Services

 » Comprehensive tools and skills

 » Player acquisition and 
retention

 » Levels playing field

Playtech’s Turnkey Services offer  
all the solutions an operator needs 
from product design, operational 
management, internal and external 
marketing tools, fully-customisable 
applications and around-the-clock 
interactive player support.

Our turnkey solutions bring more than 
a decade of expertise to assist those 
new operators preparing to enter highly 
competitive online regulated markets, 
including access to some of the most 
powerful marketing affiliates in the industry.

Our unparalleled range of services deliver 
material value and expertise to licensees 
across key elements of player acquisition 
and retention, achieving substantial 
financial rewards and cost savings.
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Payment advisory

 » Expert consultancy services

 » Extensive payment methods

Our professional consultants provide  
advice on all payment issues related to 
cashier, processing, risk management  
and financial performance, creating  
and simplifying the implementation  
of processing and payment models.

With an extensive choice of more than 50 
payment methods, including credit card 
processing gateways, acquirers, e-wallets, 
EFT, bank draft pay out options via local 
banks worldwide, wire transfer and prepaid 
cards. A payment model can be customised 
to meet the specific requirements of each 
individual client. 

Marketing

 » Unbeatable industry 
experience

 » Optimisation & results driven

 » Access to largest affiliate 
network

Playtech offers a comprehensive set  
of marketing services based on decades  
of gaming industry expertise.
 
Our offering includes the best performing 
affiliate marketing services including access 
to the industry’s largest affiliate network with 
the tools to push our licensees’ products 
through the world’s leading e-gaming 
affiliate program.

Our experienced team of media buyers  
build multi-language campaigns and offer 
daily campaign tracking, with a strong  
focus on optimisation in order to obtain  
the maximum return on investment.

We also offer unbeatable Search Engine 
Optimisation services and product specific 
marketing strategies including player loyalty 
programs, communication tools and full 
trading room services for sportsbooks.
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Financial services

 » Unmatched reporting  
& analysis

 » Real-time monitoring

Our advanced financial reporting 
and analysis tools offer customers a 
comprehensive portfolio of financial  
services coupled with the ability to  
review and monitor a selection of  
online activities, all in real-time.

Our world-class financial tools include 
player pay out approval and decline, dispute 
withdrawal requests, wagering calculations, 
procedure submittal, document review and 
much more.

Our Gaming division
Services continued

Customer support 
services

 » 24/7 support

 » Unrivalled response times

Comprehensive customer support is crucial 
to the success of a gaming brand, from 
sign-ups, through to deposit, play and 
withdrawal.

Our email and telephone customer support 
is accessible 24/7 and is met by our team 
of highly skilled professionals with industry-
leading customer response times.

Hosting services

 » Tried, tested, trusted

 » Understand operator 
requirements

With many years of industry experience, 
our world-class hosting services offer peace 
of mind and work to ensure any operation 
remains secure at all times, providing DDoS 
prevention; DNS management; third-party 
services; geo-location services; maintenance 
services and client and banner hosting 
among others.

Our omni-channel gaming, software and 
services expertise means we understand 
operators’ specific business needs, therefore 
our customers can rely on us to foresee 
every possible threat and issue, prevent 
unplanned system failure and ensure 
businesses are running safely and at their 
maximum potential.
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Fraud prevention

 » Next generation tracking

 » Rapid suspicious activity 
detection

As the gaming industry continues to grow, 
so too does the number of fraudsters keen 
to take advantage of the huge revenues 
earned by operators.

Our state-of-the-art tracking technology 
allows for the rapid detection of suspicious 
behaviour and the prevention of illegal 
activity, while our top tier management tools 
monitor deposits and withdrawals, track 
player activity and deliver automated alerts.

Playtech launches Ladbrokes  
Omni sportsbook

In July 2015, Playtech launched its 
first omni-channel HTML5 front-
end solution with Ladbrokes, 
enabling a seamless, fully 
responsive desktop and mobile 
user experience and a host of 
unique, new sportsbook features.

In a market-first, Ladbrokes’ 
new Playtech Sports HTML5 
solution significantly boosted 
its sportsbook performance and 
optimisation capabilities ahead 
of the start of the English Premier 
League season.

The latest Ladbrokes desktop 
sportsbook will also be supported 
by Playtech Sports’ new 
NGen system, a fully bespoke 
solution capable of handling 
large volumes of data across 
concurrent sporting events and 
thousands of betting markets.

Playtech, under its Mobenga 
subsidiary, first partnered with 
Ladbrokes in May 2013 launching 
its mobile sportsbook platform 
in December of that year and 
completing the integration  
of Playtech Casino and all its 
digital products onto the market-
leading IMS platform in April 
2014. This has since allowed 
Ladbrokes to market effectively 
to its digital customers and 
significantly boost its online  
and mobile revenues.

The front-end desktop-mobile 
solution project began in  
January 2015 and was completed  
in record time.

See our website www.playtech.com  
for more information  
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